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Project Name: Marketing Campaign: “Harvest Your Own”

Information, Education and Communications Program Manager: Don Myhre

Project Leader: Don Myhre

Primary ACA staff on this project:

Colin Eyo, Ken Kranrod, Don Myhre, Kelley Stark and Todd Zimmerling

Partnerships: N/A

Key Findings

e Concept media was designed, approved and distributed across media, including outdoor
platforms (e.g., billboards), web, print and video.

e We aimed to capitalize on the localvore culture and the “non-hormone” wave in the media to
present hunting as an alternative choice for people to get their food.

Introduction

Hunting and angling are important to Alberta Conservation Association (ACA) because licence

levies help support the association and our work. Positive promotion of hunting, angling and

trapping is part of our Strategic Business Plan and must be undertaken with a long-term

approach. This ongoing investment in information and communications is important to continue

to engage and educate non-consumers and consumers of wild game.

Methods

We use print and digital media in our marketing campaign. Creative direction was developed
in-house, with contracted video from Brad Fenson.

Results

The initial campaign launch generated positive response and awareness. The campaign was
expanded into fall 2016 and spring 2017 and will be ongoing.

The Harvest Your Own website (www.harvestyourown.ca) had 3,526 users and 31,896 page
views. Users visited 1.91 pages per session, and the average duration of visits was 1:12 minutes.



http://www.harvestyourown.ca/

Conclusions

Proactive advertising and consistent messaging are key to increasing ACA brand recognition,
promoting hunting and angling as part of contemporary and healthy lifestyles, and supporting
member groups and stakeholders in a province with growing and shifting demographics.

Communications

Outdoor billboards
Print media
Digital media
Video

Social Media
Television
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The Benefits Learn to Harvest In the Kitchen
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HOW DO | HARVEST MY OWN? STRAIGHT TO THE KITCHEN
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