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Alberta Conservation Association 

2020/21 Project Summary Report 

 

Project Name: Social Media 

 

Information, Education and Communications Program Manager: Don Myhre 

 

Project Leader: Budd Erickson 

 

Primary ACA staff on this project: Budd Erickson, Tara Holmwood, Don Myhre, Mary 

McIntyre, and Rhianna Wrubleski 

 

Partnerships: N/A 

 

Abstract 

Social media allows ACA to connect with, inform, and grow audiences. By using Facebook, 

Twitter, Instagram, Constant Contact, YouTube, and now LinkedIn, we can inform the public 

and our followers about ACA projects, support our member groups, recognize and thank 

Corporate Partners in Conservation, promote upcoming events, and respond to questions and 

comments about conservation in Alberta. 

 

Methods 

We use various social media platforms to increase public awareness of Alberta Conservation 

Association (ACA) and promote our events, activities, and initiatives and member group 

projects. We produce and deliver a monthly or bi-weekly e-newsletter via Constant Contact 

which details important conservation, hunting, or fishing news and events, and we interact daily 

with audiences on Facebook, Twitter, Instagram, and LinkedIn. We use social media to increase 

awareness of conservation issues, promote hunting and fishing, drive donations to conservation 

fundraisers, boost attendance at relevant public events, showcase outdoor influencers, and assist 

member groups and other partners with social media resources. 
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Results 

• 30,062 Facebook followers (10,052 followers gained) 

• 6,851 Twitter followers (648 followers gained) 

• 5,475 Instagram followers (2,117 followers gained) 

• 1,631 LinkedIn followers (1,631 followers gained) 

• 80,018 Constant Contact Subscribers (13,304 contacts gained) 

• 631 YouTube Subscribers (198 subscribers gained) 

 

Notable Achievements 

Top Performing Post of the Year (ACA’s first true viral post) 
Content: “What do you do when your kid is misbehaving? Ground them! 
The American badger is considered a species of 'Special Concern' in Canada. 

o Type: Video, badger pushing young into burrow 

o 16,000,000+ people reached  

o 3,000,000 minutes viewed 

 

Kids Can Catch Giveaway (Paid Promotions) 

o 29,000+ people reached 

o 524 artwork entries received 

o 50 ice fishing kits distributed 

o Many Corporate Partners in Conservation (CPIC) thanked 

 

May Long Spring Fishing (Paid Promotion) 

o Most cost-effective campaign at $0.03 per click (due to extremely high engagement) 

o 32,000+ people reached 

o 4,000+ clicks 

 

Ice Fishing Photo Contest 2021 

o 240 photo submissions 

o 76,286 Impressions 

o 10,343 Engagements 
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Constant Contact Newsletters 

o 21 newsletters sent 

o 389,000+ newsletters opened by subscribers 

o 31,000+ clicks to promoted links 

 

Conclusions 

This past fiscal year was ACA’s biggest year on social media. We had our first viral post with 

millions of people reached and thousands of new followers, a pandemic-leveraging spring 

fishing campaign that saw unprecedented return on investment and engagement, new creative 

media development (GIFs and videos), and more contests and newsletters than any prior year. 

Every year ACA social media brings more attention to the many hunting and fishing 

opportunities that Alberta has to offer and the excitement of the outdoor lifestyle. 

 

Communications 

• www.facebook.com/AlbertaConservationAssociation/ 

• www.twitter.com/ConserveAlberta 

• www.instagram.com/alberta_conservation/ 

• www.linkedin.com/company/alberta-conservation-association 

• www.youtube.com/user/ConserveAlberta  

http://www.facebook.com/AlbertaConservationAssociation/
http://www.twitter.com/ConserveAlberta
http://www.instagram.com/alberta_conservation/
http://www.linkedin.com/company/alberta-conservation-association
http://www.youtube.com/user/ConserveAlberta
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